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Comparison

CZ
Positive

- Clear buttons
- Contrasting colours

- Easy to find
Negative

- Busy visual and hierarchy

- No keyboard nagvigation

Zilverenkruis

Positive

- Step-by-step process with
icons for clarity

- Premium calculation s
easy to find

Negative

- To much to scroll/swipe,
lack of overview

- No progressbar

Zekur
Positive

- Good responsiveness

- Step-by-step guide for
data entry

Negative

- ZZP-focus on homepage,
confusing

- Healthinsurance tab is hard
to find



Navigation Flow

Figma



https://www.figma.com/design/d3ktObih49XRialJQLTfjF/NavigationFlow?node-id=0-1&t=F0gmx8PTkAheSYO9-1

Choice & improvements

* Clarity

* Information provision
* User-friendliness

* Digital innovation

80% bij niet-gecor rgverlener

Voor spoedeisende hulp en bevalling kan je sowieso
overal terecht

Altijd naar je eigen huisarts

® Meer informatie

€ 147,30 per maana

90% vergoeding bij niet-gecontracteerde zorgverlener
voor GGZ en verpleging en verzorging

(@ Meer informatie

€160,15 permasna

@® Gekozen

O Kiezen


Presenter-notities
Presentatienotities

Clarity:, Excessive white space and large elements which the limit visibility.
Information Provision: Too simplistic, with limited explanations on terms and coverage so Illustrations would be helpful
User-Friendliness: Simplicity is a plus, but could be more relevant with personalized recommendations.
Digital Innovation: There are opportunities for AI support, improved navigation, and  a mobile app



Hierarchy

* Premium button
* Limited tekst at first glance

* Package comparison
* Effective illustrations
* Contrasting Buttons
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Premie berekenen

Niet alle vergoedingen worden hier getoond

Bekijk het complete overzicht =»

Ga verder @

Ja, ik wil dit pakket! ->

(

Al klant? Wijzig je pakket

>



Presenter-notities
Presentatienotities
Clear Premium Calculation Button on the Homepage: Makes it easy to calculate premiums immediately; highly visible without additional clicks.
Limited Text at First Glance: Focuses on simplicity and clarity, ensuring the user isn’t overwhelmed when opening the page.
Package Comparison: Allows package comparison without distraction; comparison feature is subtly integrated.
Effective Illustrations: Provides visual support to clarify the process and steps, enhancing structure without diverting attention.
Contrasting Buttons: Progress buttons should stand out due to color contrast, intuitively guiding users through the process.



Persona

EDUCATION Bachelor’s Degree
STATUS Widow

OCCUPATION  Retired

LOCATION Amersfoort

TECH LITERATE Low

‘ ‘ "Het leven is als een goed boek - elke dag
schrijf je een nieuwe bladzijde, en soms is
het goed om even terug te bladeren en te
glimlachen om wat geweest is."”

Personality

Annemiek van der Heyden

Bio

She currenlty lives in Amersfoort. She finished her Bachelor’s
Degree at the University of Utrecht, after that she started working
for “De Belastingdienst” where she was promoted several times to
her final function being Vice Chairman before retiring at the age of
62. She is currently widowed and like to go out with friends on long
holidays in her well deserved free time..

Core needs

« Needs to have an insurance that covers all her necessities

The price of the service is very important for her, as she does not
want to be paying for items in her insurance that are not needed.

Frustrations

Does not understand why everything has been converted
digitally, as she prefers “old school”.

o Often struggles with understanding the items on a website as
she can barely use the Laptop.
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Payment medium Platform

A 8 =0

Cash/Cheque Digital Payment Website Mobile App

Lisa de Jong

AGE 17

EDUCATION Final year of high

school (vwo level)

INCOME Approximately
€150-200 per month

OCCUPATION  Part-time jobat a
supermarket, working
about 8 hours per
week

LOCATION Lives in Utrecht with
her parents

TECH LITERATE H|gh

&E ‘I want to handle this on my
own, but | don't understand
why everything has to be so
complicated.”

Personality

Independent

Bio

Lisa is an independent, eager-to-learn teenager making the
transition into adulthood. She is in her final year of high school and
plans to study medicine at university after graduation. Although her
parents still handle many financial matters for her, like her phone

plan and sports activities, she wants to learn to take on more
responsibility, starting with her first health insurance policy.

She has an active lifestyle, playing hockey on the weekends and
working out regularly. She’s aware of the benefits of good
healthcare, especially due to her interest in medicine. However, she
has limited experience with insurance or larger financial decisions.

Core needs

« Transparency: Lisa wants clear, straightforward explanations
about what her insurance covers and how the deductible works.
She appreciates insurers who are transparent about their costs
and benefits.

Student Discounts: She’s looking for insurers offering special
» packages or discounts for students or young adults. This could
be a deciding factor for her.

Customer Service: She values quick, accessible customer
service, preferably via chat or social media, where she can get
answers to her questions quickly.

Frustrations

Complexity of Health Insurance: Lisa finds it difficult to
understand the different terms and options fully. She thinks it's
complicated to decide on the best option among the many
packages available.

« Cost Awareness: Lisa is concerned about the deductible and
how it works. She’s looking for an affordable option but doesn’t
want to skimp on items she might need (like physiotherapy).
Overwhelmed by Choices: With all the different insurers,

* packages, and premiums, she doesn’'t know where to begin.
Finding a balance between price and coverage is difficult.

Brands
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Payment medium Platform
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Cash/Cheque Digital Payment Website Mobile App




Solutions

* Digital Classic 'newsletter’
* Physical copy by mail

* Screenshare guidance
* Integrated in Google



Presenter-notities
Presentatienotities
Digitale Briefervaring: Interface die papieren brieven nabootst; vertrouwde opzet voor ouderen en minder digitaal vaardigen.
Brievenservice Startoptie: Keuze tussen standaard digitaal en “Brievenservice” met papieren lay-out.
Stapsgewijze Begeleiding: Visuele en spraakondersteuning bij invullen; eenvoudig en toegankelijk voor cognitieve beperkingen.
Schermdeling Hulpknop: Real-time hulp via schermdelen; ondersteuning zonder extra software voor makkelijker formulierinvoer en navigatie.
Fysieke Kopie per Post: Optie om digitale brief thuis te laten bezorgen voor extra zekerheid.


Questions?
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